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ABOUT THE SOLUTION CENTER

The Main Street Solution Center is a free access portal to resources for
communities and organizations working to revitalize and strengthen
their local economies. The Solution Center’s curated resources are
designed to help guide and inspire local leaders and advocates as
they navigate the complexities of downtown and neighborhood
business district revitalization and economic growth.

ABOUT THE PARTNERSHIP

This Main Street Solution Center publication was underwritten by
Michigan Main Street and Main Street lowa. Their generous support
demonstrates a shared vision and ongoing commitment to freely
share knowledge, experience, tools, and best practices to fuel
revitalization and economic growth in their own communities, and in
locales spanning the nation.

ABQOUT THE CREATORS

Leigh Young, AICP is Senior Main Street Specialist with Michigan
Main Street and a driving force behind the creation of the Main Street
Solution Center. Her deep passion for planning, placemaking,
community engagement, and sustainable urban development is
evident in her work to advance the cause for revitalization and
economic development in downtown and neighborhood business
districts across Michigan.

Jay Schlinsog, CMSM is the owner of Downtown Professionals
Network (DPN), a Franklin, TN-based firm specializing in innovative,
market-driven downtown and business district revitalization and
economic development solutions. He brings more than thirty years of
experience gained while serving as chief executive with chamber and
district management organizations, and through his work with
communities and organizations across the United States.

Ben Muldrow is a partner at Arnett Muldrow & Associates, a
consultancy renowned for its creative approach to economic
development, branding, and marketing strategies for small towns and
cities across the nation. He brings an innovative mindset and a deep
understanding of the unique dynamics of community branding to
each engagement, blending traditional community values with
modern marketing techniques to help communities and districts
unlock their potential.
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Main Street Solution Center (MSSC) library
publications and resources are intended for free
distribution. Please credit Main Street Solution
Center and respective authors.

Every effort is made to ensure that information
contained in MSSC publications and resources is
accurate and up to date at the time of publication.
However, all information is provided on an “as is”
basis, and no warranties about the accuracy or
completeness of information is implied or provided.
MSSC publications and resources may include links
to external websites, publications, resources, and
information. MSSC's referencing or linking to a
third-party website or resource should not be
interpreted as an endorsement nor
recommmendation for the products or services
offered by any third party, and MSSC and its
owners, underwriters, contractors, and agents
accept no liability in respect to third-party websites,
products, and services. MSSC library contents and
publications are not intended to offer, nor should
they be relied upon for, legal, financial, accounting,
or other organization- or project-specific advice. For
expert assistance, contact a competent
professional. MSSC and its owners, underwriters,
contractors, and agents accept no liability for any
inaccuracies or omissions. Any possible
infringements or instances of incorrect or missing
credits or attributions are unintentional and will be
reviewed promptly upon request.
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THE OWNERS GUIDE TO BUILDING FAGADES

A historic building fagcade is the exterior front or
face of a building that has architectural, cultural,

or historical significance. These facades are often
characteristic of a particular period, style, or method
of construction, serving as a physical reminder of

a community’s past. Historic facades may feature
unique architectural elements such as ornate
detailing, traditional signage, original windows and
doors, and distinctive materials like brick, stone, or
wood. They contribute to the identity and character
of historic districts and are valued for their aesthetic
appeal and their role in preserving the architectural
heritage of an area.

Preserving historic building facades is crucial for
maintaining the historical integrity and visual

landscape of urban and rural environments.

This preservation helps to sustain the historical
narrative of a place, fostering a sense of continuity
and connection to the past. It involves careful
Mmaintenance, restoration, and sometimes
rehabilitation to ensure that the original appearance
and structure are retained as much as possible.
Preservation efforts are guided by principles that
seek to protect the historical value and architectural
integrity of these fagades while allowing for adaptive
reuse and modernization that meet current needs
and standards. Through these efforts, historic
building fagades remain vibrant components of
their communities, attracting visitors, enhancing
local economies, and enriching the cultural fabric of
the area.
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THE OWNERS GUIDE TO BUILDING FAGADES

District property and business owners need to be well-informed about various aspects of their building
fagcades to ensure they contribute positively to the aesthetic, historical, and economic vitality of the area.
Here are key points property and business owners should know about the facades of their buildings:

1. Local Regulations and Guidelines

Historic Preservation: Understand if your building
is within a historic district or if it's a designated
historic structure, which may restrict alterations.

Zoning and Codes: Be aware of local zoning
laws, building codes, and any specific facade
improvement guidelines that must be followed.

2. Maintenance and Repair

Regular Maintenance: Regular upkeep is essential
to prevent deterioration, including cleaning,
painting, and repairs.

Structural Integrity: The structural integrity of the
facade should be periodically assessed, especially for older
buildings, to ensure safety and prevent costly damages.

3. Aesthetic and Design Standards

Community Character: The facade should
complement the overall character and aesthetic
of the downtown area, aligning with any thematic
or design standards set by local authorities or
downtown associations.

Signage and Branding: Signage should be
appropriate in scale, design, and placement to not
only promote the business but also maintain the
visual harmony of the streetscape.

4. Energy Efficiency and Sustainability

Upgrades: Consider energy-efficient upgrades,
such as better insulation, windows, and doors, which
can reduce operational costs and contribute to
sustainability goals.

Lighting: Exterior lighting should enhance the
facade’s features while being mindful of energy
consumption and light pollution.

5. Accessibility

Ensure that entrances and any outdoor spaces comply
with accessibility standards, providing equal access to
all individuals, including those with disabilities.

6. Financial Incentives

Grants and Loans: Some municipalities, downtown
and district associations, or historic preservation
organizations offer grants, loans, or tax incentives for
facade improvements.

Cost-Benefit Analysis: Understand the potential
return on investment for facade improvements,
including increased property value, customer
attraction, and energy savings.

7. Approval Process

Permitting: Familiarize yourself with the process for
obtaining necessary permits for fagade alterations or
improvements.

Community Involvement: Engaging with the
community or neighborhood associations early in
the planning process can facilitate support and a
smoother approval processes.

8. Long-term Planning

Future-proofing: Consider future needs and trends
in your facade design to ensure it remains functional
and appealing over time.

Preservation vs. Modernization: Striking the right
balance between preserving historic elements and
incorporating modern amenities and styles is crucial
for maintaining the building’s character while
meeting current needs.

By understanding and addressing these key
aspects, property and business owners can ensure
their building fagcades not only comply with local
regulations but also contribute positively to the
economic and aesthetic vitality of the downtown
area.

Visit the National Park Service website to review
the Secretary of Interior’s Standards for the
Treatment of Historic Properties and Preservation
Briefs as well as other preservation tools and
resources.
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https://www.nps.gov/orgs/1739/secretary-standards-treatment-historic-properties.htm
https://www.nps.gov/orgs/1739/preservation-briefs.htm
https://www.nps.gov/orgs/1739/preservation-briefs.htm

EXAMPLE | SAULT STE. MARIE DOWNTOWN COMMERCIAL FAGADES URBAN DESIGN GUIDE

The following images capture just some of the key aspects detailed and illustrated in the Sault Ste.
Marie (ON) Downtown Commercial Facades Urban Design Guide.
View or download the full document here.
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https://saultstemarie.ca/Cityweb/media/Engineering-and-Planning/Planning/DowntownDevelopment/DowntownCommercialFacades.pdf



